
Elevating Credit Union Brands 
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Condensed Brand Guideline
s 

Primary Brand Colors
CMYK

75.40.0.0 61.133.198  3D85C6 

70.0.0.0 0.192.243  00C0F3

35.0.85.0 177.211.85  B1D355 

0.40.100.0 250.166.26  FAA61A 

RGB    HexPrimary Brand Typeface: Mundial

The Mundial font family is available in 14 weights 

and styles through Adobe Fo
nts. All styles can be 

implemented for print and digital us
e as well as web 

applications using CSS. In ap
plications where the 

Mundial family is unavailable, Helvetica should be 

used as an alternative.

Logo Usage
The Storyfi brand logo is av

ailable in multiple 

formats for various display and pr
oduction needs. 

The logo should always be used in such a way that it 

is clearly legible and has ample clear space (the “o” 

height can be used as a guid
eline). The logo should 

never be stretched, distorted
, or re-colored, as this 

will diminish the integrity and cohes
ion of the brand. 

Any questions should be di
rected 

to Nick Olexa at 313.718.1020

Icon Usage for Social Media

Grayscale

Primary Brand Logo

One-Color

Two-Color Reversed
One-Color Reversed

CUSO Brand Development: Storyfi (previously Cube TV)
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STACKED LOGO

PRIMARY LOGO

PRIMARY TYPEFACE:

Montserrat 
The Montserrat font family is available in weights and styles 
through Adobe Fonts. All styles can be implemented for print and 
digital use as well as web applications using CSS. In applications 
where the Montserrat family is unavailable, Arial should be used as 
an alternative.

SECONDARY TYPEFACE:

Zilla Slab
Headlines should primarily be set in Montserrat ExtraBold, while 
body copy should be set in Zilla Slab Light

LOGO USAGE
The CUSO Edge logo is available in multiple formats 
for various display and production needs. The logo 
should always be used in such a way that it is clearly 
legible and has ample clear space (the “x” height can be 
used as a guideline). The logo should never be stretched, 
distorted, or re-colored, as this will diminish the 
integrity and cohesion of the brand. 

PRIMARY BRAND COLORS
CMYK

87.72.49.21 54.73.95    231f20
32.0.87.0 184.214.79    b8d64f
9.74.0.0 220.102.167    dc66a7
56.0.0.0 87.203.245    57cbf5
0.0.0.8 235.235.236    ebebec

RGB      Hex

One-Color

Two-Color Reversed

One-Color Reversed

Any questions should be directed to 
Dave Adams at 810.222.9583.
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GET YOURS
FOR A DONATION OF

$10*

PLUSHPLUSH
FunFundraiserdraiser

*While Supplies Last. MUST BE 18 YEARS OLD OR OLDER TO PURCHASE.  
MUST BE A MEMBER OR QUALIFIED EMPLOYEE OF AN AFFILIATED MICHIGAN CREDIT UNION. 

MCULAF is a state-registered political action committee that makes campaign contributions to candidate for elective office in 
Michigan. Contributions to MCULAF are not tax deductible. Contributions to MCULAF are completely voluntary and will be used for 
political purposes. You have the right to refuse without any reprisal. Must be 18 years or older and a qualified employee (professional, 
supervisory, managerial or administrative non-clerical position) or member of a MCUL Affiliated Michigan credit union to participate.
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MCULAF is a state-registered political action committee that makes campaign contributions to candidate for elective office in 
Michigan. Contributions to MCULAF are not tax deductible. Contributions to MCULAF are completely voluntary and will be used for 
political purposes. You have the right to refuse without any reprisal. Must be 18 years or older and a qualified employee (professional, 
supervisory, managerial or administrative non-clerical position) or member of a MCUL Affiliated Michigan credit union to participate.
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PLUSHPLUSH
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2025 MCUL AC&E Design Support: PAC Flyers and Directional Floor Clings
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Summer

FOR 24 MONTHS! 6.50% APR*

BORROW UP TO

$5,000

Loan

Need cash for a new deck, air conditioner 
or summer vacation? WWFCU’s Summer 
Loan Special can help!

Get the extra cash you need to bring on 
the summer fun.

Offer valid 6/1/24 - 7/31/24. New Money Only. APR* = Annual Percentage Rate. Interest rates will be based on your 
credit score at the time of approval. (6.50% APR for credit scores of 640+) 24 monthly payments of $44.56 for each 
$1,000 borrowed. Rates and promotion subject to change without notice. Certain restrictions may apply.

Apply Today! 
wwfcu.org/loanapp

Special

››

WHAT MEMBERS ARE SAYING

Timothy P.

★★★★★
All of my experiences with WW have 
been excellent, professional and with 
complete satisfaction. I recommend 
you become a member.

Dawn W.

★★★★★
Nothing but positive things to say about 
this Credit Union. I’ve been a member 
for 30+ years. Everyone here is friendly, 
knowledgeable and professional.

Music Jegede

★★★★★
The experience was good and satisfactory. 
Prompt response to my request and the 
hospitality was the best.

N. Narrator

★★★★★
I have been a member since I was really little 
and have always witnessed professional staff 
and excellent service!

Pablo B.

★★★★★
Quick. Easy. And extremely 
helpful with my auto loan.

Ken C.

★★★★★
Been there for 30 yrs. 
They treat you like family.

Michelle W.

★★★★★
Very friendly and help-
ful staff and this is why 
I do my banking here.

Aisha M.

★★★★★
Had a wonderful expe-
rience with all the staff.

Diane C.

★★★★★
You just won’t get a better Credit Union period. 
The staff here are pleasant and so helpful. They 
really do listen and care. I will not go to any 
other Credit Union than Wayne Westland.

Queen of the Night

★★★★★
One of the best credit unions around. 
Always very helpful and polite.

★★★★★
www.wwfcu.org

wwfcu.org

BEYONDgrateful
Wayne Westland

F E D E R A L  C R E D I T  U N I O N

FOLD

*APY = Annual Percentage Yield. Early withdrawal 
penalties apply. Rates and promotion subject to 
change without notice. Certain restrictions may apply.

For more information, visit 
wwfcu.org or Call (734) 721-5700 

CERTIFICATE SPECIALCERTIFICATE SPECIAL
13-MONTH TERM

Minimum deposit of $500 
Maximum deposit of $100,000 

5.25% and 5.35% APY*
Offer good until November 30, 2023 • Maximum of 1 Certificate Special Per Member

CHANGES to Funds Availability Amounts

Description of Deposit Amount Effective 
Through June 30, 2025

Amount Effective 
July 1, 2025

Funds available to members the next 
business day after deposit has increased 
from $225 to $275

$225 $275

Funds available to members may be 
delayed longer than usual if checks 
deposited on any one (1) day total more 
than $6,725 (increased from $5,525).

$5,525 $6,725

NEW MEMBERS: For new members, 
the following special rules may apply 
to accounts during the first thirty (30) 
calendar days the account is open, at our 
discretion. Funds from the first $6,725 
(increased from $5,525) of a day’s total 
deposits of Cashier’s, Certified, Teller’s, 
and federal, state, and local government 
checks will be available on the first 
Business Day after the day of deposit, 
if the deposit meets certain conditions. 
For example, the checks must be made 
payable to you.

$5,525 $6,725

Important Notice about upcoming changes 
to Funds Availability Amounts

Effective July 1, 2025, funds available to members the next business day after a check deposit will 
increase from $225 to $275. In addition, the threshold for exception holds for large deposits and the 
amounts available for withdrawal for certain deposits or to new member accounts will increase from 
$5,525 to $6,725. Please see CHANGES below.

500 S. Wayne Road • Westland, MI 48186
(734) 721-5700 • wwfcu.org

If you have any questions regarding this change, please feel free to contact our office at (734) 721-5700 
any time during normal business hours.

Wayne Westland Federal Credit Union has a wide 

variety of loans to meet your needs:

AUTO LOANS – NEW AND USED
Finance or refinance your new or used vehicle from 24 to 
104 months, based on the vehicle and its value. Get a Free 
CARFAX with every used auto loan application.

SHARE PLEDGE LOANS
Keep your savings and borrow money – all at the same time! 
The Share Pledge Loan lets you use your WWFCU savings 
as loan collateral for a super low loan rate at 1.50% APR*. 
Helps build credit and you can borrow as little as $300.

HOME EQUITY LOANS
If you own your home, have equity in it and live within 
60 miles of the credit union, you could qualify for a Home 
Equity Loan. Loans can be either fixed or variable with a 
draw of five years. 

Note: We use your home as collateral. 

SIGNATURE LOANS
We offer Signature Loans from $300 to $25,000.

VISA
WWFCU Visa rates are some of the lowest around. You 
also get FREE ID Theft Protection at a $47 annual value. 
Plus, get points every time you use it and get cash back.

BUSINESS LOANS
Does your business need a loan? We can lend you 
the money you need through our business partner 
Commercial Alliance. See us first for your business loan 
needs. You’ll get a great rate and member service that 
guides you every step of the way.

STUDENT LOANS
We’ve teamed up with Sallie Mae to help put college within 
reach for our members. You can find the Student Loan 
application on our website. Once you complete it, it goes 
right to Sallie Mae.

RECREATIONAL VEHICLE LOANS
Looking to hit the roads or the lakes? We have low-rate loans 
for motorcycles, campers, boats, snowmobiles and more. 

MORTGAGE LOANS
Whether you need to buy or refinance a home, we’ve 
partnered with Mortgage Center to meet all your 
mortgage needs. Get started by calling (800) 353-4449. 

LOAN SPECIALS
We’re there when you need us most. That’s why we offer 
three loan specials throughout the year: a vacation loan 
special, a back-to-school loan and a holiday loan special. 
Check our website or keep an eye on your statement 
inserts for loan details. 

W W F C U  LOA N S

You can apply for a WWFCU loan three 
different ways – online at wwfcu.org/loanapp, 
by phone at (734) 721-5700 or in our branch. 
One of our Member Service Representatives 
would be happy to help.

*Annual Percentage Rate

Whatever your savings goals are or how you want to 

build your nest egg, WWFCU is here to help. 

SAVINGS

STANDARD SAVINGS
The easiest way to start saving is with our Standard 
Savings Account. For when the basics are all you need.

BUSINESS SAVINGS
Sometimes your business comes fi rst, and our Business 
Savings Account makes it all possible.

YOUTH SAVINGS
Kids have many life lessons to learn as they grow but 
learning to save is one of the most important. Our Youth 
Money Maker Savings Account is for those under age 18. 
This account pays a higher dividend on the fi rst $1,000, 
plus there are many other exclusive benefi ts.

CHRISTMAS AND VACATION 
CLUB ACCOUNTS
Sometimes you need to save for something special. You 
only need $5 to open either a Christmas or Vacation Club 
Account, and a happier holiday or dream vacation can be 
within reach.

INVESTING

MONEY MARKET ACCOUNTS
A Money Market Account gives you easy access to your 
money while earning you a great rate. We have three types 
to choose from:

•  Standard Money Market Account – Minimum balance of 
$2,500 to earn dividends. 

•  Premier Investment Account – Minimum balance of 
$25,000 to earn dividends.

•  Capital Cash Account – Minimum balance of $50,000 to 
earn dividends. 

SHARE CERTIFICATES OF DEPOSIT
Our Share Certifi cates of Deposit work like a regular CD. 
You can earn dividends throughout the terms, from three 
to 60 months. The longer the term, the higher the interest 
rate. There’s a penalty if you withdraw funds before the 
term is over. 

INDIVIDUAL RETIREMENT ACCOUNTS
WWFCU offers both Traditional IRAs and ROTH 
Individual Retirement Accounts (IRAs) to help you save. 
Funds can be invested in fi xed rate/fi xed term certifi cates, 
or you can open an 18-month variable certifi cate, into 
which you can make deposits at any time.

S AV I N G  A N D  I N V E S T I N G 

To discover which choice is best for you, speak with a 
Member Service Representative at (734) 721-5700 or 
in our branch. All deposits are federally insured up to 
$250,000 by the National Credit Union Association.

M O B I L E  A N D  O N L I N E  B A N K I N G

Need help with online/mobile banking or downloading 
our app? Reach out to a Member Service Representative 
at (734) 721-5700 or stop by our branch. 

MOBILE BANKING APP
Download the WWFCU mobile app on the Apple App Store or Google Play. Here’s what you can do with it:

•  View account balances and transactions

•  Account balance quick view

•  View ATM and CU Shared Branch locations

•  Pay bills, add payees and view bill history

•  Turn your card on and off

•  Transfer funds between accounts

•  Graphs – view account income and expenses

•  View WWFCU messages

•  Find all our phone numbers under Contact Us

•  Fill out a travel notice for your card

•  Change your password

•  Enroll if you are new to mobile banking

ONLINE BANKING AND MOBILE WEBSITE
Whether you use a computer, tablet or smartphone, our online banking and mobile website lets you: 

•  View account balances and history

•  View statements and check images

•  Research transactions

•  Make loan payments 

•  Get a loan payoff quote

•  Skip a loan payment

•  Apply for a loan

•  Pay a company, person or  
CU/bank with Bill Pay

•  Set up e-alerts

•  Make loan advances or draws 

•  Make one-time and recurring funds transfers

•  Place and monitor stop payments on checks

•  Update mailing address, phone number and email

•  Open a sub account

•  Modify personal settings/login information

•  View pending transactions

•  Download account information

Get 24/7 access to your accounts with 

WWFCU mobile and online banking. 

M E M B E R  B E N E F I T S

To learn more about any of our member benefits, 
call (734) 721-5700 or stop by our branch to 
speak to a Member Service Representative. 

There are plenty of perks that come with being a 

WWFCU member. Some are available at a great 

discount and others are totally free! 

FREE MEMBER SERVICES
•  Identity Theft Protection with Visa

•  Budget Counseling and Debt Management 
from GreenPath

•  CARFAX report with a used auto loan

•  AutoSMART Vehicle research

•  Notary Public Service

•  Nearly 30,000 surcharge-free ATMs

CREDIT UNION MEMBER DISCOUNTS
•  TurboTax® Discount

•  Love My Credit Union Rewards Program

•  Sprint® Discount

•  Theme park discounts

TRUSTAGE® INSURANCE PROGRAMS
•  Auto Insurance

•  Homeowners Insurance

•  Life Insurance

•  Accidental Death & Dismemberment 
Insurance ($2,000 of free coverage) 

OTHER BENEFITS
•  Financial Resource Center

•    CardNavSM by CO-OP 
(control your debit & credit cards)

•  Coin Machine

•  Shared Branch Locations

C A R D N AV S M

While you’re earning points with your WWFCU 
MasterCard Debit Card or Visa Rewards Credit 
Card, who’s protecting you? WWFCU is dedicated 
to protecting its members from fraud, which 
is why we offer CardNav by CO-OP to all our 
members for FREE. 

CardNav is easy to download and simple to use. Visit 
the Apple App Store or Google Play to download it 
today. Need help signing up? Speak to a Member Service 
Representative at (734) 721-5700 or stop by our branch. 

CardNav lets you manage and control how, when and 
where your debit and credit cards are used. Don’t be a 
victim of fraud, use CardNav to:

•  Turn cards on, off and back on again in seconds

•  Use GPS to control transactions within a designated area

•  Limit card use to specifi c merchants or purchases

•  Control spending by setting limits to match your budget

•  Receive real-time, in-app card use notifi cations and 
spending limit alerts

*If you carry GAP Coverage on any of your auto loans, please speak with 
a loan offi cer to fi nd out how Skip-a-Payment will affect your coverage.

Need Extra

for the Holidays?
DOUGH

Speak to a member service representati ve or call 
(734) 721-5700 to learn more about Skip-a-Payment today.

Try Skip-a-Payment 

from WWFCU.

Be a smart cookie and have the 
extra money you need to have 
the holidays you deserve.

Speak to a member service 
representative or call 

(734) 721-5700 to learn more 
about Skip-a-Payment today.

Need Extra 

for the Holidays?
DOUGH
Try Skip-a-Payment from WWFCU.

Be a smart cookie and have the 
extra money you need to have 

the holidays you deserve.

WWFCU is teaming up with ISL to offer 
student loans! ISL Education Lending 
is a nonprofit organization with a goal 
to help students and families obtain 
the resources necessary to succeed in 
postsecondary education.
In addition, they offer various scholarship 
opportunities and free college planning 
tools to help students (and their families) 
avoid overborrowing and plan smart for 
the future.

COLLEGE 
FINANCING 
OPTIONS
Plan Smart. Pay Less.

Loan rates as Low as
1.75% APR*

WTF!!
Wow! That’s 
Fantastic!( )

Apply today at  
wwfcu.org/loanapp

Wayne Westland FCU Marketing Campaigns, Brand Support, Signage & Forms
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July

It’s easy to enter!
You’ll get an automatic entry every time you make a purchase with your 

Interra Credit Union debit card.1

Bonus! Use your debit card at amazon.com in July and you could win a $100 Amazon gift card.

You could win an

Apple® Watch

Visit interracu.com/winit

1NO PURCHASE NECESSARY. VOID WHERE PROHIBITED. PURCHASE WILL NOT IMPROVE ODDS OF WINNING. ODDS OF WINNING DEPEND ON THE NUMBER OF ELIGIBLE ENTRIES RECEIVED. NEW YORK AND FLORIDA RESIDENTS ARE NOT ELIGIBLE TO ENTER OR WIN. Promotion begins at 12:01 

am Eastern Time on the first business day of July, 2015, and ends at 11:59 pm Eastern Time on the last business day of each month through December, 2015 (“promotional period”). Prior to entry, entrant must be a member in good standing of Interra Credit Union, at least 18 years old and have a MasterCard debit card with 

Interra Credit Union. For entry without purchase, hand print your name, address and daytime phone number on a 3 x 5 card and mail to Interra Credit Union, Debit to Win it, PO Box 727, Goshen, IN 46527. Only one entry required each promotional period, no limit on entries per day by either mention. Winner will be contacted 

by phone/email on record. If the winner does not return the initial contact within two days, another winner will be selected and so forth. One (1) monthly prize of at least $500 approximate retail value. Winner may opt to receive a $250 Interra Credit Union Visa gift card in lieu of the monthly featured prize. One winner per 

household for the duration of the promotion. Interra employees and volunteers and their immediate family members are not eligible. Complete official rules are available at any Interra Credit Union office or online at interracu.com. 

We're giving away 6 great prizes in 6 months!

Financial 
Needs
Come in
All Shapes  
and Sizes

Our home  
equity options are  

the perfect financial fit.

• Great rates 

• No closing costs

•  No annual or  
application fees 

We’ll get you 
financially fit in  
no time!

APPLY TODAY!

Flexible financing 
for your 

four wheels.

Put it in gear 
while putting more 
in your pocket.

Rates as low as 2.99% APR*

Flexible financing 
for your 

four wheels.

Put it in gear 
while putting more 
in your pocket.

Rates as low as 2.99% APR

WITH A(N) XYZ CREDIT UNION AUTO LOAN.

Z51_138756_Auto_Insert_CUQC_FrontColors_R1.indd   6 2/16/17   5:33 PMFlexible fi nancing for 
your four wheels.

Put it in gear while pu� ing 
more in your pocket.

WITH A(N) XYZ CREDIT UNION AUTO LOAN.

RATES
AS LOW AS

2.99% APR*

Z51_138756_Auto_Insert_CUQC_FrontColors_R1.indd   1 2/16/17   5:33 PM

HIT THE ROAD WITH  
PRE-APPROVAL.
Pick your route: short-  
or long- term financing.

WITH A(N) XYZ CREDIT UNION 
AUTO LOAN.

Rates 
as low as 

2.99% APR*

Z51_138756_Auto_Insert_CUQC_FrontColors_R1.indd   10 2/16/17   5:33 PM

Financial Needs  Come in All Shapes  and Sizes
Our home equity options are the perfect financial fit.• Great rates 
• No closing costs
• No annual or application fees

TO LEARN MORE, VISIT LOCFEDERAL.COM OR SPEAK TO AN EXPERIENCED HOME EQUITY SPECIALIST AND  APPLY TODAY!

Credit Union Marketing Campaigns
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DIGITAL ADVERTISING
WHY SHOULD I 
ADVERTISE DIGITALLY?
It’s no surprise that the way people search and consume 

information is done almost solely online –– especially 

with their finances. Consumers leverage digital channels 

to find the lowest loan rates and best credit cards in a 

matter of seconds. Therefore, your credit union needs 

a strong digital presence in these places. That’s why 

you need a dedicated team of digital experts like 

Marketing Solutions to help your credit union stay 

ahead of the curve with the latest online trends. 

HOW CAN MARKETING 
SOLUTIONS HELP?
Marketing Solutions has the knowledge and 

experience to consult credit unions and develop 

a customized digital marketing strategy that ties 

together your SEO, paid search, social media, email 

and online advertising in a cohesive, efficient way. 

We maximize every dollar by mapping out your market, 

defining a strategy and executing with precision.

WHAT WE OFFER
Marketing Solutions has joined forces with an award-

winning, full-service advertising agency to create FocusIQ 

–– an industry standalone that provides credit unions with 

the leading marketing communications and support.

FocusIQ offers expertise in several key areas that will 

put your branch on the right digital path: paid search 

advertising, media purchasing (broadcast, digital, outdoor, 

print), social media (paid and organic), and media 

production (audio and video from CUBE TVTM Studios).

Whether your credit union is looking for à la carte options 

to execute turnkey marketing programs, or a strategic 

partner to supplement existing marketing efforts, Marketing 

Solutions can accommodate any size and any budget.

Find out how Marketing Solutions 

can help reach your members 

digitally today by calling 

 800.262.6285,  or by emailing 

 info@CUSolutionsGroup.com 

Why should I 
advertise digitally?
It’s no surprise that the way people search and consume 

information is done almost solely online — especially 

with their finances. Consumers leverage digital channels 

to find the lowest loan rates and best credit cards 

in a matter of seconds. Therefore, your credit union 

needs a strong digital presence in these places. That’s 

why you need a dedicated team of digital experts 

like Marketing Solutions to help your credit union stay 

ahead of the curve with the latest online trends.

How can Marketing 
Solutions help?
Marketing Solutions has the knowledge and 

experience to consult credit unions and develop 

a customized digital marketing strategy that ties 

together your SEO, paid search, social media, email 

and online advertising in a cohesive, efficient way. We 

maximize every dollar by mapping out your market, 

defining a strategy and executing with precision.

What we offer
Marketing Solutions has joined 

forces with an award-winning, full-service 

advertising agency to create FocusIQ — an 

industry standalone that provides credit unions with the 

leading marketing communications and support.

FocusIQ offers expertise in several key areas that will 

put your branch on the right digital path: paid search 

advertising, media purchasing (broadcast, digital, outdoor, 

print), social media (paid and organic), and media 

production (audio and video from CUBE TVTM Studios).

Whether your credit union is looking for à la carte options 

to execute turnkey marketing programs, or a strategic 

partner to supplement existing marketing efforts, Marketing 

Solutions can accommodate any size and any budget. 

Find out how Marketing Solutions  
can help reach your members  
digitally today by calling  
800.262.6285, or by emailing  
info@CUSolutionsGroup.com

M A R K E T I N G  S O L U T I O N S

Digital  
      Advertising

MCUL & CUSG Collateral and Signage
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LEAGUE MARKETING KIT

Dear League Communicator:

The 2009 Governmental Affairs Conference
(GAC) is your time to step up and tell our story.
Every story counts, as reflected in this year’s
GAC theme, “Be Bold. Be Heard. Be There.” In a
year that we will see both a new Congress and
Administration, this important event gives you
the opportunity to hear from influential
Washington policy makers, network with
peers, and visit Capitol Hill with your state
credit union league. The GAC is your
opportunity to ensure lawmakers recognize
the credit union difference. The uncertainty in
the financial industry requires us to be vocal
and be proud of what credit unions offer. 

This is the second year GAC will be held at the
state-of-the-art Washington Convention Center.
This new location has been very well received
and the exhibit hall was outstanding last year.
As credit unions celebrate 100 years of unity and
political involvement, and CUNA celebrates 75
years of commitment, this conference will be
extra special. The greater the number of
attendees, the bigger impact we can make on
the Hill. Make sure your voice is heard!

You and your credit unions will likely have
questions. You’ll find answers in a special FAQ
included online as part of this marketing kit.

Especially in this momentous year, we need
your assistance with our 2009 GAC
promotional efforts. With your help,
information about the conference can be
communicated nationwide, making sure all
credit unions have the opportunity to attend
and participate. This marketing kit has been
designed for use by state credit union
leagues. It contains an assortment of tools
and resources that make it easy to share the
information with your credit unions. Please
share this information with all league staff
who may be called upon to assist with
conference preparations or answer GAC-
related questions from your credit unions.

Beginning in January, the GAC attendee
roster will be posted to the League Staff
Resources section of the CUNA Web site and
updated on a weekly basis. 

CUNA’s Web site at gac.cuna.org is the
quickest and most up-to-date resource for
conference information and registration. 
For information on the conference you 
can also contact gacinfo@cuna.com or call 
800-356-9655, ext. 5700.

2009 Highlights:
• Sunday Evening Kick-Off Event. The

GAC will start with an exhibit hall grand
opening and kick-off event on Sunday
evening. A concert will be presented by
CUNA Councils.

• Expanded Exhibit Hall. No more crowded
exhibit hall! The Convention Center offers
the opportunity to significantly add to our
growing number of product and service
providers. We will have expanded seating
and networking opportunities in the hall
as well as special events.

• Keynote Speakers. Watch for speaker
announcements coming soon.

• Networking Opportunities. There will
be plenty of space and opportunities for
networking at the Convention Center.
Food and beverage options and lounge
areas will be provided to ensure
attendees can spend the day at the
Convention Center.

• Capitol Hill Visits. The Hill visits are
planned for Wednesday afternoon. The
conference will conclude with our
closing speaker on Thursday morning.

• Hotels. There are 13 official CUNA GAC
hotels all located within easy access to
the Convention Center. Housing opens
November 6, 2008 at 2:00 p.m. EST.

• Restaurants. There are many new
restaurant options close to the Convention
Center. A complete list is available online.
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The 2009 CUNA GAC is your time to step up,
tell our story, and make a difference. In a year
that will see both a new Congress and
Administration, this important event gives
you the opportunity to hear from influential
Washington policy makers, network with
peers, and visit Capitol Hill with your state
credit union league.

TheGAC isouropportunity toensure lawmakers
recognize the credit union difference.

Uncertainty in the financial industry requires us
to be vocal andbeproudofwhat credit unions
offer. The greater the number of attendees, the
bigger the impact we can make on the Hill.
Make sure your voice is heard!

The move to the Washington Convention
Center has taken the GAC to a whole new
level. And this year’s conference promises to
be extra special, as we celebrate 100 years of
credit union unity and political involvement.
Be a part of a one-of-a kind conference, make
an impact, and ensure lawmakers understand
our tradition of people helping people and
the powerful voice of our 90millionmembers.

Register at gac.cuna.org

Be Bold. Be Heard. Be There.
Mark your calendars
for the 2009 GAC.
February 22-26

gacinfo@cuna.coop 800-356-9655 ext. 5700

It’s your time
to step up!

The 2009
Governmental Affairs
Conference is your
time to step up and
make a difference.
In response to the housing
and credit crises that has
gripped our nation, we
know policy makers will

be giving close scrutiny to the regulatory
scheme and structure that governs the financial
sector. At such a critically important juncture, it is
essential that wemake our voices heard. The GAC
presents a unique opportunity to have a powerful
and lasting impact.

In a year with such uncertainty in the financial
industry, attendance is more important than ever.
The greater the number of attendees, the bigger
the impact we can make on the Capital Hill
visits on February 25. Together, we can ensure
lawmakers understand our tradition of people
helping people.

This year also promises to be extra special as we
celebrate 100 years of America’s credit unions and
the 75th anniversary of CUNA and the Federal
Credit Union Act. Attend to help tell our story and
make your voice heard.

Daniel A. Mica
President & CEO
Credit Union National Association

Make sure your voice is heard!
The top reasons why you should attend the GAC:
• Ensure lawmakers understand the credit union difference to protect our
tax exempt status.
• Proactively advance legislation that provides credit unionswith flexibility to grow.
• Celebrate the 75th anniversary of CUNA and the Federal Credit Union Act.
• Celebrate the 100th anniversary of credit unions.
• Make an impact on Congress with Capitol Hill visits that show our
strength in numbers.

Register Today At:
gac.cuna.org

CUNA Governmental
Affairs Conference

February 22-26, 2009 •Washington, D.C.
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TheWashington
Convention Center is
the perfect location for
the GAC!
This is the second year the GAC will be
held at the state-of-the-art Washington
Convention Center. Offering an abundance of
space for meetings, the exhibit hall, evening
events, and networking opportunities, the
Convention Center has it all.

Interact with vendors in the wide-open
exhibitor areas,minglewith yourmanagement
team and board members at lounge and
refreshment areas located throughout the
facility, or just relax during your downtime at
the Cyber Café. With all of the networking
spaces and options available for you, there is
no need to leave the Convention Center
once you arrive each day.

Conference Center

This year’s conference promises to be extra
special. We are celebrating 100 years of
America’s credit unions, and the 75th
anniversary of CUNA and the Federal Credit
Union Act. Visit cuna.org/100years for more
celebration information.
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