
Creative Samples



Brand GuidelinesCline, Cline & Griffin
General Litigation • Insurance Defense • Business & Corporate Law & Litigation 

Wills, Trusts, Probate, Estates & Litigation • Elder Law • Wealth Transfer 
Real Estate • Employment Law & Litigation • Licensing & Regulatory Defense 

Municipal Law • Medical Malpractice

www.ccglawyers.com  |  810.232.3141

Walter P. Griffin • Timothy H. Knecht • José T. Brown • J. Brian MacDonald • R. Paul Vance
Megan R. Mulder • Nancy K. Chinonis • Eric M. Froats • Elisabeth A. McIllhargie

Premier legal expertise and service since 1928

Cline, Cline & Griffin Rebrand
A  F U L L - S E RV I C E  L AW  F I R M

B
E

F
O

R
E

www.ccglawyers.com          810.232.3141

$250 off
any legal service

Cline, Cline & Griffin is a full-service 

law firm serving the community from 

downtown Flint for over 90 years.

Walter P. Griffin • Timothy H. Knecht • José T. Brown • J. Brian MacDonald • R. Paul Vance

Megan R. Mulder • Nancy K. Chinonis • Eric M. Froats • Elisabeth A. McIllhargie

www.ccglawyers.com  |  810.232.3141

Business Law •   Employment Law

Probate, Estate and Elder Law

Insurance Defense •  General Litigation •  Licensing

Medical Malpractice •  Municipal Law •  Real Estate

Wealth Transfer •   Workers' Compensation

Mokoko
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
01234567890 
=~!@#$%^&*()+[]\{}|:;’:”<>?,./

Avenir Next 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
01234567890 
=~!@#$%^&*()+[]\{}|:;’:”<>?,./

M
okoko

Avenir N
ext

S
ocial M

edia Icons

CM
YK

80.63.20.50
40.57.91

60.10.0.10
77.168.212

28.26.40.0
187.177.154

8.8.15.10
211.206.194

28395B
4D

A
8D

4
BBB19A
D
3CEC2

5.0.0.15
206.216.221

D
CD

D
D

E

RG
B

T
yp

og
ra

p
hy

P
rim

ary B
rand C

olors

Navy Blue

Bright Blue

Khaki

Light Khaki

Cool Gray

H
EX

A
B

C
D

E
FG

H
IJK

L
M

N
O

P
Q

R
S

T
U

-
V

W
X

Y
Z 

abcdefghijklm
nopqrstuvw

xyz 
01234567890 
=~!@

#$%
^&

*()+[]\{}|:;’:”<>?,./

ABC
D

EFG
H

IJKLM
N

O
PQ

RSTU
VW

XYZ 
abcdefghijklm

nopqrstuvw
xyz 

01234567890 
=~!@

#$%
^&*()+[]\{}|:;’:”<>?,./

© 2024 Kyle Boss Design & Illustration LLC



3

O
rd

er
 o

f 
B

u
si

n
es

s

22

20
17

 A
nn

ua
l M

em
be

rs
hi

p 
Re

po
rt

R E M O V I N G  B A R R I E R S

MICHIGAN CREDIT UNION ACT
After a stalwart effort by MCUL’s legislative affairs team and a small, dedicated group of Michigan credit union 
leaders, the first update to the Michigan Credit Union Act in more than a decade was signed into law .

Signed by Gov . Rick Snyder in front of nearly 1,000 attendees at the 2016 MCUL/CUSG Annual Convention & 
Exposition, the six-bill package included:

•  New exam language and protection from regulatory “best practices”

•  Increased exam transparency by requiring DIFS to issue timely guidance

•  New protections on exam reports, including increased confidentiality

•  The creation of a credit union regulatory fund

•  Elimination of the cap on fixed assets for strongly capitalized credit unions

MCUL preser ves  the  s treng th of  c redit  unions  and he lps  them prosper  by 
repre senting  credit  union intere st s  with  pol icymakers  at  both the  s tate  and 

national  l eve l s .  MCUL i s  commit ted to  the  CU NA /League system and s tr ive s  to 
make credit  union i s sues  par t  of  ongoing  public  pol icy  di scourse .
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Help Clients Make 
Smart Decisions 
About Solar Power

By Michael Hancock
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The home building industry is always changing and 
evolving. Construction techniques get refined or 
reinvented by skilled technicians and workers in 

the field every day. New and better tools and equipment 
are constantly being introduced by the manufacturing 
side of things. The materials that become the finished 
houses, like increasingly energy efficient windows 
or more customizable and durable flooring, shift from 
luxuries to necessities over time. The technologies that 
make a home comfortable and convenient are light years 
ahead of where they were even five years ago.

At the forefront of all this innovation is residential solar 
photovoltaics (PV), more commonly referred to as “solar 
power.” The products are becoming more affordable, 
and the prices are dropping. From a purely practical 
standpoint, solar is going to become more and more of 
a consideration for people looking to build or renovate a 
home, but it’s hard to keep up with just what is going on 
with the solar industry’s progress. Your customers may 
not be able to stay up to date on all the advancements, 
and being prepared to answer their questions concisely 
and efficiently is a great way to show them they made 
the right choice in a builder. Here are some of the ques-
tions you should be ready to answer about solar.

IS SOLAR POWER RIGHT FOR  
WHERE I LIVE?

This will vary a lot from project to project, but the 
answer here is most likely yes. Every region of Georgia 
receives more than 200 days of sunshine per year on 
average. This is ideal for harvesting solar energy. 

Modern solar panels are durable enough that even 
areas that are subject to extreme weather can still 
benefit. Hail or high winds are no significant threat to 
a properly engineered system. In fact, customers for 
whom disaster preparedness is a concern would find 
great benefit in a solar system with batteries that would 
allow for continuous reliable power if utility service were 
disrupted for an extended length of time.

IS SOLAR TECHNOLOGY 
AFFORDABLE?

For a lot of people, this answer is increasingly yes, but 
from a customer’s point of view, the true cost of solar 
can seem complicated. According to Energysage.com, 
the cost of the panels dropped 9% in 2017. A moder-
ately sized 5 kilowatt system will still cost the average 
consumer over $10,000. For larger systems, the price per 
watt generally decreases as the capacity of the system 
grows. The power needs of structures can vary greatly, 
and a 5 kilowatt system would not be enough to meet all 
the power needs for an average American home, particu-
larly a southern home. However, it would almost certainly 
be enough to provide a noticeable reduction in monthly 
electrical utility costs. The price can change drastically 

depending on if the system is tied into the electrical grid 
or is off-grid. The addition of batteries to store the power 
can also increase the upfront price of a solar system. 
These batteries have seen dramatic improvement in 
recent years and can increase the long term power 
savings by reducing the draw from the power grid when 
the sun isn’t available to provide direct power. 

This cost may seem daunting, but there is more to 
consider. While the state of Georgia does not offer 
anything substantial in the way of incentives, in 2017, 
the federal government extended their 30% tax credit 
for the cost of solar installations for another 5 years. 
If the system ties into the local power grid, some, but 
not all, power companies will pay the consumer for any 
surplus power created. This varies by region and the 
local utility that services it, so some research will be 
necessary. There are also numerous companies and 
banks that will offer low or no interest loans on these 
products. The system will not pay for itself quickly, 
but there will be an immediate reduction in electric bill 
charges. With all these variables, the individual customer 
will need to make their own informed decision based 
on their personal situation. The best thing to do is learn 
the details about your region and provide reasonable 
guidance for the client as you are able.

CAN YOU DO THE WORK YOURSELF?
The answer is technically yes, but this is a tricky 

question. Georgia does not require any extra certifi-
cations to install solar panels. If you, or a member of 
your workforce, are a skilled electrician, there is nothing 
legally stopping you from installing these systems. 
Many manufacturers of solar panels and the batteries 
that can go with them have their own training require-
ments or certifications, and there are several organiza-
tions that offer certifications or accreditation. Tesla, for 
example, is very particular about who they will certify 
to install their batteries. The North American Board of 
Certified Energy Practitioners, or NABCEP, is currently 
the largest and most relevant organization providing 
accreditation in renewable energy today. You can find 
a lot good information about education and training on 
their website, NABCEP.org. 

Realistically, this type of work can be dangerous 
and complicated, and it probably makes more sense to 
subcontract. The number of companies that offer resi-
dential solar installation has been on a steady increase 
for the past few years. In Georgia, there are companies 
that focus on a particular region like the coast or greater 
Atlanta area, and there are those that will work across 
the whole state or multistate areas. It is probably in your 
best interest to find one or two of these installers and 
begin to foster a mutually beneficial business relation-
ship. You can let their experience and training work for 
you, so you can focus on the project as a whole.

Help Clients Make 
Smart Decisions 
About Solar Power

Photo courtesy of Alternative Energy Southeast continued on page 15
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Entice Your Customers with Gorgeous Finishes 

The trend for black finishes in the home will 
be growing in significance in 2018. Last year 
several plumbing fixture manufacturers high-

lighted their beautiful new matte black faucets and 
showerheads. This year we will be seeing black used 
more frequently and on a wider variety of products—
the color black is everywhere!

Walls and ceilings make a powerful visual impact in 
a room when painted black. Black window frames and 
black interior and exterior doors help continue that 
sensational, edgy feeling. Using this dark palette does 
not result in a dull, uninteresting space, rather it makes 
a bold statement that catches the eye. 

A freestanding black soaking tub and a black vanity 
sink—created from stone, solid surface or acrylic—
effect a sleek and sultry look in the bath. They are often 
accompanied by black vanities, black plumbing fixtures 
or decor that help strike a mood. In the kitchen, black 
stainless steel appliances are a huge trend.

Black limestone, black porcelain slabs, and black 
brick veneer create exciting textures on walls and 

floors. Brick veneer offers great flexibility since 
you can install it in a variety of patterns, such as 
herringbone, basket weave, or a straight pattern for a 
more traditional look. Set to become a big hit in 2018 
are Moroccan-inspired black and white patterned tiles. 
They are used on floors and backsplashes, adding 
unique character to a space.  

Also trending this year are medium shades of wood 
grain and warm metal tones. Gold, brass, bronze and 
copper provide a lively contrast to an inky black interior, 
invigorating the dark palette and making it feel more 
cozy. Subtly mixing different metal finishes in one 
space is definitely in style. These warm metal tones 
are catching on for plumbing fixtures, light fixtures, 
and cabinet hardware—even overtaking stainless steel 
and polished nickel in popularity. The red and orange 
hues and overall earthy feeling of copper is pleasantly 
new, different and refreshing. White surfaces also offer 
a striking contrast to the color black in an interior. A 
beautiful marble-look white countertop with dark gray 
veining would be incredibly chic. 

TREND WATCH

RICH BLACK FINISHES AND 
WARM METAL TONES

Coastal Shower Doors’ Gridscape Series is 
designed to be the centerpiece of the bath space.

10

Liebherr’s Monolith refrigerator/freezer combination units 
on display in Inception Kitchen at KBIS 2018 featured 
custom-aged bronze panels with leather door pulls.

Eldorado Stone’s TundraBrick in the Ironside color is 
perfect for adding depth to darker design palettes.
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Wayne Westland Federal Credit Union has a wide 

variety of loans to meet your needs:

AUTO LOANS – NEW AND USED
Finance or refinance your new or used vehicle from 24 to 
104 months, based on the vehicle and its value. Get a Free 
CARFAX with every used auto loan application.

SHARE PLEDGE LOANS
Keep your savings and borrow money – all at the same time! 
The Share Pledge Loan lets you use your WWFCU savings 
as loan collateral for a super low loan rate at 1.50% APR*. 
Helps build credit and you can borrow as little as $300.

HOME EQUITY LOANS
If you own your home, have equity in it and live within 
60 miles of the credit union, you could qualify for a Home 
Equity Loan. Loans can be either fixed or variable with a 
draw of five years. 

Note: We use your home as collateral. 

SIGNATURE LOANS
We offer Signature Loans from $300 to $25,000.

VISA
WWFCU Visa rates are some of the lowest around. You 
also get FREE ID Theft Protection at a $47 annual value. 
Plus, get points every time you use it and get cash back.

BUSINESS LOANS
Does your business need a loan? We can lend you 
the money you need through our business partner 
Commercial Alliance. See us first for your business loan 
needs. You’ll get a great rate and member service that 
guides you every step of the way.

STUDENT LOANS
We’ve teamed up with Sallie Mae to help put college within 
reach for our members. You can find the Student Loan 
application on our website. Once you complete it, it goes 
right to Sallie Mae.

RECREATIONAL VEHICLE LOANS
Looking to hit the roads or the lakes? We have low-rate loans 
for motorcycles, campers, boats, snowmobiles and more. 

MORTGAGE LOANS
Whether you need to buy or refinance a home, we’ve 
partnered with Mortgage Center to meet all your 
mortgage needs. Get started by calling (800) 353-4449. 

LOAN SPECIALS
We’re there when you need us most. That’s why we offer 
three loan specials throughout the year: a vacation loan 
special, a back-to-school loan and a holiday loan special. 
Check our website or keep an eye on your statement 
inserts for loan details. 

W W F C U  LOA N S

You can apply for a WWFCU loan three 
different ways – online at wwfcu.org/loanapp, 
by phone at (734) 721-5700 or in our branch. 
One of our Member Service Representatives 
would be happy to help.

*Annual Percentage Rate

Whatever your savings goals are or how you want to 

build your nest egg, WWFCU is here to help. 

SAVINGS

STANDARD SAVINGS
The easiest way to start saving is with our Standard 
Savings Account. For when the basics are all you need.

BUSINESS SAVINGS
Sometimes your business comes fi rst, and our Business 
Savings Account makes it all possible.

YOUTH SAVINGS
Kids have many life lessons to learn as they grow but 
learning to save is one of the most important. Our Youth 
Money Maker Savings Account is for those under age 18. 
This account pays a higher dividend on the fi rst $1,000, 
plus there are many other exclusive benefi ts.

CHRISTMAS AND VACATION 
CLUB ACCOUNTS
Sometimes you need to save for something special. You 
only need $5 to open either a Christmas or Vacation Club 
Account, and a happier holiday or dream vacation can be 
within reach.

INVESTING

MONEY MARKET ACCOUNTS
A Money Market Account gives you easy access to your 
money while earning you a great rate. We have three types 
to choose from:

•  Standard Money Market Account – Minimum balance of 
$2,500 to earn dividends. 

•  Premier Investment Account – Minimum balance of 
$25,000 to earn dividends.

•  Capital Cash Account – Minimum balance of $50,000 to 
earn dividends. 

SHARE CERTIFICATES OF DEPOSIT
Our Share Certifi cates of Deposit work like a regular CD. 
You can earn dividends throughout the terms, from three 
to 60 months. The longer the term, the higher the interest 
rate. There’s a penalty if you withdraw funds before the 
term is over. 

INDIVIDUAL RETIREMENT ACCOUNTS
WWFCU offers both Traditional IRAs and ROTH 
Individual Retirement Accounts (IRAs) to help you save. 
Funds can be invested in fi xed rate/fi xed term certifi cates, 
or you can open an 18-month variable certifi cate, into 
which you can make deposits at any time.

S AV I N G  A N D  I N V E S T I N G 

To discover which choice is best for you, speak with a 
Member Service Representative at (734) 721-5700 or 
in our branch. All deposits are federally insured up to 
$250,000 by the National Credit Union Association.

M O B I L E  A N D  O N L I N E  B A N K I N G

Need help with online/mobile banking or downloading 
our app? Reach out to a Member Service Representative 
at (734) 721-5700 or stop by our branch. 

MOBILE BANKING APP
Download the WWFCU mobile app on the Apple App Store or Google Play. Here’s what you can do with it:

•  View account balances and transactions

•  Account balance quick view

•  View ATM and CU Shared Branch locations

•  Pay bills, add payees and view bill history

•  Turn your card on and off

•  Transfer funds between accounts

•  Graphs – view account income and expenses

•  View WWFCU messages

•  Find all our phone numbers under Contact Us

•  Fill out a travel notice for your card

•  Change your password

•  Enroll if you are new to mobile banking

ONLINE BANKING AND MOBILE WEBSITE
Whether you use a computer, tablet or smartphone, our online banking and mobile website lets you: 

•  View account balances and history

•  View statements and check images

•  Research transactions

•  Make loan payments 

•  Get a loan payoff quote

•  Skip a loan payment

•  Apply for a loan

•  Pay a company, person or  
CU/bank with Bill Pay

•  Set up e-alerts

•  Make loan advances or draws 

•  Make one-time and recurring funds transfers

•  Place and monitor stop payments on checks

•  Update mailing address, phone number and email

•  Open a sub account

•  Modify personal settings/login information

•  View pending transactions

•  Download account information

Get 24/7 access to your accounts with 

WWFCU mobile and online banking. 

M E M B E R  B E N E F I T S

To learn more about any of our member benefits, 
call (734) 721-5700 or stop by our branch to 
speak to a Member Service Representative. 

There are plenty of perks that come with being a 

WWFCU member. Some are available at a great 

discount and others are totally free! 

FREE MEMBER SERVICES
•  Identity Theft Protection with Visa

•  Budget Counseling and Debt Management 
from GreenPath

•  CARFAX report with a used auto loan

•  AutoSMART Vehicle research

•  Notary Public Service

•  Nearly 30,000 surcharge-free ATMs

CREDIT UNION MEMBER DISCOUNTS
•  TurboTax® Discount

•  Love My Credit Union Rewards Program

•  Sprint® Discount

•  Theme park discounts

TRUSTAGE® INSURANCE PROGRAMS
•  Auto Insurance

•  Homeowners Insurance

•  Life Insurance

•  Accidental Death & Dismemberment 
Insurance ($2,000 of free coverage) 

OTHER BENEFITS
•  Financial Resource Center

•    CardNavSM by CO-OP 
(control your debit & credit cards)

•  Coin Machine

•  Shared Branch Locations

C A R D N AV S M

While you’re earning points with your WWFCU 
MasterCard Debit Card or Visa Rewards Credit 
Card, who’s protecting you? WWFCU is dedicated 
to protecting its members from fraud, which 
is why we offer CardNav by CO-OP to all our 
members for FREE. 

CardNav is easy to download and simple to use. Visit 
the Apple App Store or Google Play to download it 
today. Need help signing up? Speak to a Member Service 
Representative at (734) 721-5700 or stop by our branch. 

CardNav lets you manage and control how, when and 
where your debit and credit cards are used. Don’t be a 
victim of fraud, use CardNav to:

•  Turn cards on, off and back on again in seconds

•  Use GPS to control transactions within a designated area

•  Limit card use to specifi c merchants or purchases

•  Control spending by setting limits to match your budget

•  Receive real-time, in-app card use notifi cations and 
spending limit alerts

Summer

FOR 24 MONTHS! 6.50% APR*

BORROW UP TO

$5,000

Loan

Need cash for a new deck, air conditioner 
or summer vacation? WWFCU’s Summer 
Loan Special can help!

Get the extra cash you need to bring on 
the summer fun.

Offer valid 6/1/24 - 7/31/24. New Money Only. APR* = Annual Percentage Rate. Interest rates will be based on your 
credit score at the time of approval. (6.50% APR for credit scores of 640+) 24 monthly payments of $44.56 for each 
$1,000 borrowed. Rates and promotion subject to change without notice. Certain restrictions may apply.

Apply Today! 
wwfcu.org/loanapp

Special

››
500 S. Wayne RoadWestland, MI 48186
(734) 721-5700
wwfcu.org

*APR=Annual Percentage Rate. Early withdrawal penalties apply, may reduce earnings. Rates subject to change without notice. Some restrictions may apply. See WWFCU for complete details.

3.00% APR* 
 $5,000.00 Minimum to open 

Penalties will apply for early withdrawal of principal prior to maturity date. 

Offer good through 
January 2019. 

Deposits insured up to $250,000 by the NCUA.

If you want to fi nd out more about our 15-Month Share Certifi cate Special, call us at 734.721.5700 or stop by our branch.

15-Month 
Share 
Certificate 
Special 

Looking for a safe place to put 

your money for 15 months – all 

while earning a great interest 

rate? Then this special is for you!

SummerLoan
Special

FOR 24 MONTHS!
   6.50% APR*

$5,000
BORROW 

UP TO

Need cash for a new 
deck, air conditioner 
or summer vacation? 
WWFCU’s Summer 
Loan Special can help!

Get the extra cash 
you need to bring on 
the summer fun.

SummerLoan
Special

Offer valid 6/1/24 - 7/31/24. New Money Only. APR* = Annual Percentage Rate. Interest rates will be based on your credit 
score at the time of approval. (6.50% APR for credit scores of 640+) 24 monthly payments of $44.56 for each $1,000 
borrowed. Rates and promotion subject to change without notice. Certain restrictions may apply.

Need cash for a new deck, air conditioner or 
summer vacation? WWFCU’s Summer Loan 
Special can help!

Get the extra cash you need to bring 
on the summer fun.

Apply Today! 
wwfcu.org/loanapp››

$5,000 FOR 24  
MONTHS! 
6.50% APR*

BORROW UP TO

wwfcu.org

THANK YOU
for your membership

Wayne Westland
F E D E R A L  C R E D I T  U N I O N

FOLD

WHAT MEMBERS ARE SAYING

Timothy P.

★★★★★
All of my experiences with WW have 
been excellent, professional and with 
complete satisfaction. I recommend 
you become a member.

Dawn W.

★★★★★
Nothing but positive things to say about 
this Credit Union. I’ve been a member 
for 30+ years. Everyone here is friendly, 
knowledgeable and professional.

Music Jegede

★★★★★
The experience was good and satisfactory. 
Prompt response to my request and the 
hospitality was the best.

N. Narrator

★★★★★
I have been a member since I was really little 
and have always witnessed professional staff 
and excellent service!

Pablo B.

★★★★★
Quick. Easy. And extremely 
helpful with my auto loan.

Ken C.

★★★★★
Been there for 30 yrs. 
They treat you like family.

Michelle W.

★★★★★
Very friendly and help-
ful staff and this is why 
I do my banking here.

Aisha M.

★★★★★
Had a wonderful expe-
rience with all the staff.

Diane C.

★★★★★
You just won’t get a better Credit Union period. 
The staff here are pleasant and so helpful. They 
really do listen and care. I will not go to any 
other Credit Union than Wayne Westland.

Queen of the Night

★★★★★
One of the best credit unions around. 
Always very helpful and polite.

★★★★★
www.wwfcu.org

wwfcu.org

BEYONDgrateful
Wayne Westland

F E D E R A L  C R E D I T  U N I O N

FOLD

Wayne Westland Federal Credit Union Marketing
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PEDIATRIC DENTISTRY & ORTHODONTICS
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OPPORTUNITY SEED LOGO EXPLORATION VERSION 3

Opportunity
Seed Sports

Opportunity
Seed Capital

Opportunity
Seed Foundation

Opportunity
Seed Sports

Opportunity
Seed Capital

Opportunity
Seed Foundation

Opportunity
Seed Sports

Opportunity
Seed Capital

Opportunity
Seed Foundation
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HIT THE ROAD WITH  
PRE-APPROVAL.
Pick your route: short-  
or long- term financing.

WITH A(N) XYZ CREDIT UNION 
AUTO LOAN.

Rates 
as low as 

2.99% APR*
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Rates as low as 2.99% APR*

Flexible financing 
for your 

four wheels.

Put it in gear 
while putting more 
in your pocket.

WITH A(N) XYZ CREDIT UNION AUTO LOAN.
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 OUR CONSORTIUM
The FiRa name, which stands for “fine ranging”, 
highlights ultra-wideband (UWB) technology’s unique 
ability to deliver positioning with unprecedented 
accuracy and security. As an industry Consortium, we 
believe UWB technology can transform how people 
experience connectivity, and we are committed to the 
widespread adoption of UWB-driven applications.

 OUR VISION
To transform how we interact with our environment 
by enabling precise location awareness for people 
and devices.

 OUR GOALS
To achieve the broad adoption of secured fine ranging 
and positioning UWB technology, FiRa Consortium:

• Creates opportunities by identifying and 
developing use cases

• Ensures seamless end-user experiences by 
defining standards and certification programs 
for interoperability 

• Supports rapid deployment by fostering the 
UWB ecosystem

FIRA CONSORTIUM
Expanding the UWB Ecosystem for a Connected Future

  WHY DOES UWB NEED A CONSORTIUM?
The marketplace is at an inflection point where a 
broad set of established companies are designing 
and building products and services utilizing UWB 
technology. However, as UWB technology usage 
continues to grow, our members know that its 
success depends on an interoperable, holistic, and 
inter-connected ecosystem.

The FiRa Consortium provides a way for a broad 
base of product and solution companies to quickly 
solve ecosystem and interoperability challenges for 
combined future success.

© 2024 FiRa Consortium. All rights reserved. FiRa, FiRa Consortium, the FiRa logo, the FiRa Certified logo, and FiRa tagline are trademarks or registered trademarks of FiRa Consortium or its licensor(s)/supplier(s) in the US and other countries 
and may not be used without permission. All other trademarks, service marks, and product or service names are trademarks or registered trademarks of their respective owners.

 OUR USE CASES
From our perspective, a successful use case is one that takes advantage of a technology’s unique capabilities 
to deliver compelling new experiences. 

Compelling new experiences benefiting users, combined with the development of an open and interoperable 
ecosystem, is driving rapid and widespread adoption of UWB across multiple markets and applications. Our use 
case areas of focus include:

Join FiRa Today!
Joining the FiRa Consortium places you at the heart of 
wireless innovation. As a FiRa member, you will have the 
chance to influence industry trends, gain early access to 
technical details, certify interoperable products, expand 
the UWB ecosystem, and share expertise.

We offer seven different levels of membership: 
Sponsor, Contributor, Associate, Adopter, Test Lab, 
Academic & Professional, and Affiliate.

Get the details about becoming a FiRa member at: firaconsortium.org/membership

Learn more about FiRa Consortium at: firaconsortium.org

admin@firaconsortium.org
www.firaconsortium.org

UNTRACKED 
INDOOR 

NAVIGATION
Businesses can greatly 

enhance location-based 
services offered to 

visitors and employees 
by simply relying on 
their UWB-enabled 

smart devices

FIND SOMEONE/
SOMETHING 

NEARBY
UWB provides precise 

real-time spatial 
awareness which helps 
users to find someone 
or something nearby 
with a high degree of 

accuracy – down to 
centimeters!

LOGICAL 
ACCESS 

CONTROL
Authenticating 

employees’ identities 
and authorizing access 

to data, networks, or 
computing resources. 
UWB precision makes 
the process seamless 

and precise.

PUBLIC 
TRANSPORT FARE 

COLLECTION
Using a touchless fare 

transaction system, 
passengers can simply 
walk through the gate 
and gain immediate 
access with a virtual 
ticket on their UWB-

enabled mobile device

© 2024 Kyle Boss Design & Illustration LLC


